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Feod FEirst History

Part eff BDA PUBlIC Relatiens strategy.
Started as Food Awareness \Week
Initial theme was; Give me Eive

ErUIt andi vegetanles message clearly in
PURIIC demaln RoW.

2001 became Food Eirst Monthr - June

Weight Wise 1in 2002 — attaining and
maintaining a healthy weight — all' adulis



Eat 2b Fit

2002 theme continued! to e Welght Wise
AUT target new: children aged 7 te) 11

=nding continued tey e £25,000 firom
partners matched by £25,000 freomi BDA

Partners were Kellogg's, Britishr Petate
Counciliand SainshuR/ S SUpermarkets




Eat 2b Fit Resources

Campaign pack preduced fier Dietitians
and fier sale

Kellegars and Potater Council leafiets

Eat 2o Eit Unbranded: feachers: Guide: to
AUtrten IR the Natienal Currncitm, key,
stages 1 and 2

Plus Weight Wise website — Jill' Scott
WWW.WeEIghtwise.com



Activities

Eecaliinitiatives
Stere Teurs — Sainshury:s plus Kelloggrs

RECIpe demonstrations = Sainshury/ s plus
British Petater Council

Media day: for prnt media — over S0
Joumalists — coordinated by Kelleggrs

Radier day’ plus ether eppertunities — 19
statiens — coordinated by Kellogg's



Evaluation

Questionnaire evaluation: returmed: by,
Pietitians

s 12 replies representing S0’ Dietitians

s EValuated reseurces and locall prejects

Independent: evaluation e Werk With
paltners

s Loeked at stere tours andivalue for moeney. for
INPUL By partners

Collation’ of media coverage — H & K



NUumber reached By Eat 219 Eit

Local Initiatives — net knewn (1200 packs)

Eat 2 Eit Tleachers: Guide — not yet
assessed — alll CNG members; have pack
and It 1S selling fast frem Comic Company.

Stere tours' - 6000 children: plus;teachers,
parents and Feod AGVISOrs

Media — see next slide



Eat 210 Eit: Meaia Coverage

85 PIECES! O coverage picked uprimrall
s 16 millien radio listeners
= 2 millien Iocalf papers ete

= 2 millien I natienal newspapers: and
Magazines — 7 articles

a 120,000 Health Care Professionals



Feod Eirst 2004

Fheme off Welght Wise: continues
lfarget grouprisimenaged! 35+

Campaign slegan — SIZE MATTERS



Size Matters

SPONSOLS
Kellegas
Slimming Worla
SalASURY/S
Britishr Petate Council
Weight \Watchers



Size matters activities

Pisplays/mini healthr checks: in Sainshury:s
stores

s \Where there s a eod advisor
s WWhere there IS a pharmacist
= By Individual contact

Media events — te Be confirmed
Wihatever your derwithrthe materials



Size Matters — Consumer
MIESSEIJES

IHaVIRg a Walist: SiZe Il EXCESS Of 37 can IRClease
Sk ter healtih (867 Asian men)

Smalll changesi can lead 1o bigl Penefits
Vake: starchy ieods palt off meals
SUpersize your Vegetanles and fruii

Dewnsize: high-calene feeds and drnks; and
lIMIt fast feeds

Be active, more eften, every day
Eat regular meals; including breakfiast
Think long-term, not gquick fix



Size Matters Resources

Adrguide fer Dietitians and ether
prefessienals Includes:
s \Welcome page/acknowledgements, ete
s Facts and figures
x flargeting men
x Activity Ideas
s References



Size Matters Resources cont

2 ASposters — BIDA

Drinks maits — BIDA

liape Measures = Kelloggs

A3 Poster — Slimming World

RECIPe and fact sheet — Potater Councll

IRfiermaten firon parthers e.g. Welght
Watchers infiermation; akout reaching men



Obtaining a Campaign Guide

Ellitiarslip frem; Dietetics lloday £5

Glve name, address and £5' terme: any/
time durng the conference

Packs avallakle stilbsequently: fremi Comic
Company. price £20

WA, COMICCOMPany.co. Uk



Working with: Partners

Partners needed fer coverage and finance

Dietitians need tor Work  wWith and
acknowledge partners I this initiative 1s 1o

SURvIve
[iFwe want: tor efficiently educate the
population We must Use the media —

(many peeple reached in 2003 were
reached hy Foed Eirst Co-ordinater and

the members off the Planning Greup)



Any: QUestions?
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